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INTHE UNITED STATESPATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

The Susan G. Komen )
Breast Cancer Foundation, Inc )
(Opposer) )
) Opposition No. 91188256
VS, )
)
AndrewJ Covault )
(Applicant) )

Mark: HYDRATE FOR THE CURE

ANSWER

The following is the Answer of Andrew J Covaule(binafter “Applicant”), owner of Federal Trademark

Application Serial No. 77341034 for the mark ‘'HYDRATE FOR THE CURE’, in response to the Notice of

Opposition of SUSAN G. KOMEN BREAST CANCER FOUNDATION, Inc d/b/a SUSAN G. KOMEN
FOR THE CURE (hereinafter “Opposer” or 6khen”), and assigned Opposition No. 91188256.

1. Applicant admits to filing an application on November 30, 2007 to register the mark ‘HYDRATE
FOR THE CURE’ in connection with ‘portable bevgeadispensers, drinking vessels; waist pack and
backpack-style containers sold empty, nameiykilng vessels which are made to fit in backpack
compartments; insulation wraps and sleeves atfling articles for drinking vessels and beverage
dispensers, namely, and insulating sleeve hofdefseverage cans’ in the International Class 021
category, as stated in the opposition.

2. Applicant is aware Opposer was founded for charitable fund raising ‘services’, namely raising money

for ‘breast cancer’ research and raising moneybi@ast’ health awareness and promoting ‘breast’
health awareness programs in International &8s as stated in the opposition. Where as the
Applicant offers its ‘goods’ directly to the geaéconsuming public in retail and wholesale markets
in the category of ‘hydration’ pducts in International Class 02hus establishing distinctively
different market channels and business moidetlse minds of the general consuming public.

3. Applicant acknowledges the Opposer appears todewmer of numerous trademarks that include
the words ‘FOR THE CURE’ in connection witharitable ‘fundraising services’ specifically for
‘breast’ cancer research and agragss. Applicant also acknowledges numerous other entities not
owned, authorized by, or associated with the Oppa$ose registered trademarks also include the

term ‘FOR THE CURE’ within their mark in support of other causes and product categories such as;

‘SHOWER FOR THE CUREFE’, ‘FLIGHT FOR THE CURE’, ‘DRAGONBOATS FOR THE CURE’,
‘TURN LEFT FOR THE CURE’, ‘BRUSH FOR THE CURE’, ‘CRITTERS FOR THE CURFE’, THE
SOCIETY FOR THE CURE OF SOULS’, and ‘TOUR FOR THE CURE'.



4. Applicant is without knowledge or information sufficten form a belief as to the extent of the Opposers
claim to be partnered with different companies’ goaddo the extent that the Opposers’ other ‘FOR
THE CURE’ marks stated in the opposition are usezbimjunction with the sale of products sold by
these companies. Applicant clearly states that nbtiee companies mentioned in the opposition offer
similar product goods in same category or market chasnhe stated in the Applicants’ application for
its ‘HYDRATE FOR THE CURE’ mark thus, &me is no likelihood of confusion.

Additionally, in almost all instances, whenantual use the Opposers' other ‘FOR THE CURE’
marks sited in the opposition are accompanied by the registered ‘SUSAN G. KOMEN FOT THE
CURE’ primary trademark. Likewise when the 'HYDRATE FOR THE CURE’ mark is in use it is
accompanied by the Applicants registerethpany ‘QUENCHYDRATION’ primary trademark,

thus it unlikely the general consuming public woulccbafused as to ownership, authorization, or
association of the ‘HYDRATE FOR THE CURE’ mark.

5. Applicant is without knowledge or information sufficient to form a belief as to the truth of the
Opposers' claim to have had programs wighl-known companies, including beverage
companies such as Fuse Beverages. Applaames the general consuming public would
associate goods bearing the mark ‘HYDRATE FOR THE CURE’ as benefiting Opposers' efforts
for the following reasons:

a. The sited ‘Fuze’ programs utilizes a ‘HEROS FOR HOPE' mark and not a derivation of
the Opposers’ other “FOR THE CURE’ marks. The Fuze website predominately shows
the ‘SUSAN G. KOMEN FOR THE CURE’ primgitrademark in conjunction with the
‘HEROS FOR HOPE' mark, thus there would be no confusion with the ‘HYDRATE
FOR THE CURE’ mark in the minds of tigeneral consuming public. (see page 1 of
attached documents for example)

b. Applicants products, as listed in the application, are sold empty with no beverages and
are in a completely different ‘goods’ category from the category of the beverage
company sited.

c. Itis more reasonable to believe the general consuming public would associate the
‘HYDRATE FOR THE CURE’ with a health and wellness effort, and not with the
Opposer or any of its marks.

6. Although the Applicant acknowledges the goodwililitup with the specific trademarks ‘RACE
FOR THE CURE’ and ‘SUSAN G. KOMEN FORHE CURE’ Applicant denies the general
consuming public believes all of the various “FORE CURE’ marks registered or in wide spread
use, including Opposers so-called family, origgebsolely with the Opposer or benefit a single
cause. If the Opposer indeed has confidence thasitights to all words or combination of words
in the English language that are followed by the terms ‘FOR THE CURE’, it would not be
necessary for the Opposer to continue to seek numerous registrations with derivations on the terms
‘FOR THE CURE' to distinguish its trademark.

In fact, by continuing to seek multiple new registrations (over 110) for so many marks that
include the terms ‘FOR THE CURE’, Oppos$es itself diluted the distinctiveness of its
primary ‘FOR THE CURE’ mark to the poiof it being generic, and thus can not be
protected on its own. Terms such as ‘FOR THE CURE’ or ‘FOR A CURE’ are too generic
and too widespread to block entities besides Opposer from using it. As with all of the
registered marks, including those owned by @pposer and by other entities, which include



the term ‘FOR THE CURE’ or ‘FOR A CURE' #hin their mark, the distinguishing factor
becomes the key word(s) used in conjuntivith ‘FOR THE CURE’, such as ‘HYDRATE’
or ‘BRUSH’ or ‘TURN LEFT’ or ‘RACE’ that bring meaning and relevance to the
trademarks as a whole.

Applicant denies in all respects that there ig ldrelihood of confusion by the general public, as
referenced with above statememigparagraphs 2 through 6, tlsaich goods marked with ‘HYDRATE
FOR THE CURE’ would originate with, are authorizegl or benefit the Opposer in any way.

Additionally, the Patent and Trade office contintapprove registration afumerous trademarks

that do not originate from the Opposer, thatudel the terms ‘FOR A CURE’ or ‘FOR THE CURE’
within their mark such as; ‘CARS FOR A CUREe£nefiting American Cancer Society, ‘SHOWER
FOR THE CURE’, ‘FLIGHT FOR THE CURE*PROTECT FOR THE CURE’, ‘BRUSH FOR THE
CURE’, ‘CRITTERS FOR THE CURE’, ‘SERVICE FOR THE CURE’, and as recently as December
2008 - ‘TOUR FOR THE CURE’ and March of 200 ‘TURN LEFT FOR THE CURE'. These last

two registrations were approvectll after Applicant filed its application for the “HYDRATE FOR

THE CURE’ mark. (see attached documents for examples)

The terms ‘FOR THE CURE’ and ‘FOR A CURE’ asédely used in the general public to denote
support and awareness of a variety of worthwteleses such as prostate, breast, ovarian, brain, and
childhood cancers, diabetes, Autism, spinal injuries, Lung disease, Leukemia, Lymphoma, Canine
Cancer, Lou Gehrig disease, and Alzheimer, and the effects of dehydration as in ‘HYDRATE FOR
THE CURE’ without any confusion by the general public as the entity originating, authorizing, or
benefiting from these efforts. In almost all casles,benefiting entities are clearly stated in
conjunction with the various of ‘FOR THE CURE’ marks.

Opposer does not provide or offer any product gatetly to the general consuming public, but

the Applicant does in the stated categories and all of the Applicants’ goods are clearly marked with
the organization or entity that benefits frore #ale of the goods under the “HYDRATE FOR THE
CURE’ mark, so there is no way the ‘HYDRE FOR THE CURE’ marked product goods could
confuse or mislead the general consumiallig, or interfere with the Opposers mark.

Applicant is without knowledge or information sufficient to form a belief as to the truth of the
Opposers' claim stated in paragraph 8, exceptiéqy states that Opposer would not be damaged in
any way by the registration of Applicants “HYDRATE FOR THE CURE’ mark.

As stated in paragraph 6, the Opposer by its agtions has ensured that the only distinguishing
factor within the ‘FOR THE CURHEmark has become the key worll(sed to distinguish the mark

as a whole in conjunction with the generic ‘FORE CURE’ terms. As such the distinguishing
factor in the Applicants ‘HYDRATE FOR THEURE' mark becomes “HYDRATE’, and along with
this mark the Applicant owns several previouslyistered ‘family’ marks approved by the Patent and
Trade Office, it has built around the ‘HydratedaHydration’ theme, including: ‘HYDRATE FOR
HEALTH®', ‘HYDRATIONGEAR®’, and ‘QUENCHYDRATION®'.

The Applicants established trademarks are valuable assets to the Applicant, and it is the Applicant
that would be damaged if it where not allowed to have the ‘HYDRATE FOR THE CURE’ mark
approved for registration.

Opposer has not filed or claimed any markrevemotely similar to the “HYDRATE FOR THE
CURE’ mark. As a result, the Opposer can nodémaged in any way by the registration of the
‘HYDRATE FOR THE CURE’ mark.



9. Applicant acknowledges that the ‘RACE FOR THERRIJ is a recognized mark in use prior to
Applicants filing date, but Applicant denies that the registration of the ‘HYDRATE FOR THE
CURE’ mark would in any way dilute or harmet@pposers marks incorporating the statements in
paragraphs 2 through 8 along with for the following reasons.

a. Precedent has already been set in the dedisidhe Patent and Trademark Office in the
American Cancer Society (ACS) case in whibe ACS filed a trademark application for
‘CARS FOR A CURE’, the name of its car donation program, attorneys for the Susan G.
Komen Foundation objected, arguing that potential donors might confuse the program
with Komen’s ‘FOR THE CURE’ events, atldat the shear quantity of Komen’s ‘FOR
THE CURE’ trademarks should give them rigkd the term for fund-raising. Over
Komen'’s objections, the Trademark Office isstieel mark to the ACS, concluded that
the term ‘FOR THE CURE’ especially imenection with charitable fund-raising, was
too wide spread to block others from using it, and made it unlikely that consumers would
be confused by the two marks.

b. Opposers’ own actions have resulted in a dilution of its ‘FOR THE CURE’ mark to the
point of genericness. By seeking to registemsmy distinctive versions of its ‘FOR THE
CURE’ mark, such as ‘COOK FOR THE CURE’, ‘BAKE FOR THE CURE’ and over 110
other ‘FOR THE CURE’ marks, the Opposeastensured the only level of distinctiveness
of any ‘FOR THE CURE’ marks is derived frothe additional word(s) incorporated with
the generic term ‘FOR THE CURE’, andfts registered International Class.

c. Numerous ‘FOR THE CURE’ marks have beedely used in the public and the following
marks have been approved for registratioth@past few years either over the Opposers
objections, or without opposition from the Oppo. (see attached documents for examples)

i. ‘TURN LEFT FOR THE CURE’, March 04 2008
ii. ‘THE CURE FOR FINANCIAL CANCER’ July 15, 2008
ii. ‘TOUR FOR THE CURFE’ December 02, 2008
iv. ‘BRUSH FOR THE CURE, November 27, 2007
v. ‘SHOWER FOR THE CURFE’ September 12, 2006
vi. ‘PROTECT FOR THE CURFE’ (Date Not Available)
vii. ‘FLIGHT FOR THE CURE’, April 06, 2004
viii. ‘DRAGONBOATS FOR THE CURE/, March 13, 2007
ix. ‘CRITTERS FOR THE CURE’, April 10, 2007
X. ‘THE SOCIETY FOR THE CURE OF SOULS’, October 17, 2006

d. The Applicant has been utilizing tHedYDRATE FOR THE CURE’ mark as early as
September of 2005 with natidnatailers, and potential padrs, and has owned the domain
name ‘hydrateforthecure.com’ since April2807 with no contact from, or opposition to the
use of either the website or mark from the Opposer, or confusion with any of the Opposers
efforts, until this formal notice of opposition.



e. Applicant has built its own goodwill under its faynof ‘Hydrate and Hydration’ themed
marks including its registered trademarks ‘HYDRATE FOR HEALTH®',
‘HYDRATIONGEAR®', and ‘QUENCHYDRATION®’ for over 5 years.

f. The Opposer was founded for charitable fundraising ‘services’ in one very specific
category - namely, raising money for ‘breaahcer’ research and raising money for
‘breast health’ awareness and promoting ‘bréasith’ awareness programs, International
Class 036. The Applicant offers its hydration and hydration gear product ‘goods’ directly
to the consumer markets to promote overall health in International Class 021.

Considering the different nature of the \dees’ offered by the Opposer and the ‘goods’
offered by the Applicant, in two different mka&ting channels there will be little crossover
between the Opposers efforts and the Applicants ‘goods’ in the mind of the general
consuming public, and thus no confusion.

g. The general public understands the terms ‘FIBFE CURE’ to be associated with many
activities; including fund raising and awarenpssgrams for a wide variety of causes such as
prostate, breast, ovarian, brain, and childhoodea diabetes, Autism, spinal injuries, lung
disease, Leukemia, Lymphoma, Alzheimer’s andrsthét is unreasonable to think the general
consuming public would associate these tewitis only one single entity or foundation, or
even a single cause as Opposer contends, but the general public instead intuitively understands
the terms ‘FOR THE CURE’ to represents many different unrelated entities involved in
worthwhile causes, as the terms are besggwcurrently. (see attached documents)

h. All of the Applicant’s goods and meramgise would be clearly marked with the
‘HYDRATE FOR THE CURE’ mark in conjurion with the Applicant’s ‘registered’
company ‘QUENCHYDRATION' trademark, ensuring there is no confusion or
association with the Opposer or its efforts.

i. Therefore the Applicant asserts that there is no actual confusion as to the source of Applicants
‘goods’ or that anyone would be confused armdild believe that such goods originated from,
was authorized by, or associateitmthe Opposer in any fashion.

Wherefore, Applicant prays that the Opposers opposition be dismissed with prejudice, and the
Applicants registration be approved for the ‘HYBRE FOR THE CURE’ mark and for such other and
further relief as is just and equitable.

Applicant reserves the right to raise such otherrdsfe or plead affirmatively by counterclaim as may be
appropriate upon further investigation and discovery.

Respectfully submitted,

Andrew J Covault (Applicant)
acovault@innoworks.com

7615 Southwold Court

Cumming, GA 30041

Tel: 770-777-0220




Example of Fuze's
HEROS FOR HOPE’ mark with
‘SUSAN G. KOMEN FOR THE CURE' mark

¢V HEROES
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SuEan' G Homen for the Cure®
Join & Race Near You

Meet the
Heroes for Hope

Heroes for Hope-Tour
ABOUT EMpower

Meal e Haroes: for Hope
Race Recaps

FUZE
" Empower

- I 3 favor inspined by
the bireast cancer
mavement, deatedto
help promaote alforts in
finding a cure. FUZE
has alzo donated
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Examples of ‘FOR THE CURE’ and

“FOR A CURE’ marks
not originating from the KOMEN

€ LUUIrc

oM G'U.!I
|-|r|~ r :lx.--

...lhrpu'lrd phrlo]iqr

5USOn G
R'U'men ’
cure*®

EARN A DOMNATION.

O

CRITTERS FOR THE CURE™

Please make a
donation today!

| Make A Donabien

Why Critters for the Cure?

My best friend Ali was first diagnosed with breast cancer at age 40

Since inen, breast cancer has refumead three more fmes, respiting in a masiectomy of
herieft breasl. and last summer, .. a breast cancer cell that traveled to her liver
Overnight, All went from stage 1 lo stage 4. Today, she faces a battie thal she can'i
Deal. But due o some new drugs on the market, Speciic ally Herceptin, her ife

exXpetiancy i oves  Generally a patient with ver Cancer is given a two year

ife-expectancy, but today, with the help of the wonder drag Herceplin, Al cerainly plans

1 beat the odds

~(flight@cure

L



Examplea of ‘FOR THE CURE’

qndf]

not originating from the KOMEN
Turn Left for the Core Poundalion

News and Events

out Us | Programs

|r.| Ak

up | Contact Us | Membership | Volunteer

5 | Suppo

Donations | Volunteer | Merchandise

Your sponsorship will help suppert the annual mammogram and prostate cancer
reminder postcards, postage, early breast cancer detection bookmarks and shower
hangers. Your company's logo could be on any or all of the items sponsored.

Admission
to the Public

arship | Contact Us | Membership |

5 | Programs | 5

Vglu_n-i-eer

Turn Left For The Cure Foundation © 2007 = Privacy Palicy

Turn Left For The Cure Foundation 1s not the official charity of nor in any way affiliated with
NASCAR™

DONATE | COMMUKITY FORUMS | SHOPFORACURE | SEX
c I

PHER & DA

INI 7’\[ [( )N

D

REEVE FO

e Get Involved

RESEARCH gornts dheth ol i
QUALITY OF LIFE I+

GRANTS Shop for a Cure
* PARALYSIS RESOURCE
CENTER

NEWSROOM & EVENTS
JOIN TEAM REEVE
OONATE

GET INVOLVED

for the cure of ovarian cancer

Yot can now purchase these llems and portiors of the proceeds will help he Reeve
Foundation find & cure for paralysis! Al the following campaigns are angoing programes, unless
otheraise noled

Superman Tags - The Chnstepher & Dana Reeve
Foundation Superman Tags can be worn arsund
the neck on a chain, or chpped onto gear, spois
equipment, purses, of book bags. 100% of
proceeds from the sale of the Superman Tags go ||.
o ine Christopher & Dana Reeve Foundalion
510,00 for & set of wo Superman Tags. Each asl
inciudes two tags, ons chain and one citp. Dider wour tags (od

* Advooacy Landing
Page

* G irvolded Localy

« Chamgicns Committes
i
* Team Roavo

Shop for & Cure

bath & body

shower for the cure

charity shower gel benefiting the Women's
Cancer Research Fund

ghaower for the cure is philosophy’s pink ribbon
shower gel - a creamy all-in-one formula that can be
wsed a5 8 shampoo, shower gel or bubble bath. this
long-time phalesophy favonite containg a touch of milk
protins and fruit essences to previde a delightful
expenence for your senses. shower for the cure
represents the spint of every woman and 100%. of
phitosophy's net proceeds from the sale of shower
fior the cure will be donated to the Waemen's Cancer
Research Fund. please note that this product is
non-refundable. the memorable scent and poem on
the pink nbbon shower gel was inspired by the
unforgettable charity event, one of hollywood's most
beloved occasions which is held every spang and is
chaired by Rita Wilson and Kate Capshaw.

we gppreciate vour understanding that
abile,

philosophy

charity items are non-refund
5

AMERICAN
LUNG
ASSOCIATION
of Florida, boc.

View Our
Gallery

/ Media / Links

Forum / Localion

WELCOME TO AN AUTOMOTIVE ENTHUSIASTS DREAM
The 6th Annual "Cars for the Cure”™ Aute Show mmwﬂbawdmawmd

‘February 5th-7th 2010 at beautiful Colonial TownPark in Heathrow/Lake Mary Fiorida.

mmm,wmmmwwﬂumunagmnmﬂu
Flonda, promises to be like none other.

in 2009, about 21,650 womean will
be diagnosed with avarian cancer
in the U5, alone.

supporting ovarian cancer research, awareness & patient programs

Saturday,
SEPTEMBER 26,2009
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Subscribe to Good Housekeeping | Ghea Gt | Custorner Senvice
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kood Housekeeping ==

Recipes & Entertaining | House & Home | Digti& Heal Style & Beauty | Fami

o Aare neve! Moeme > Diet and Healh s Women's Healh > Shod for 8 Cure

CADDYFORACURE.COM

OUR CHARITY GET STARTED SPONSORS
Shop for a Cure

Our special Think Pink Guide showcases pink products that give to
the breast cancer cause

Teday is: August 7, 2009
CURRENT AUCTIONS:
MILWAUKEE EVENT IS A GRAND SLAM FOR VERY pairaia Harrinaten
WORTHY CHARITY The Barclays Play Slideshow = 4 1of14 p =4 Emadl
while the world watched Tom Watson duel Stewart Cink in The Open Championship, the el
world of golf was wilnessing some heroics in Milwaukee. Scott Sanders looped for Jarry Thae Barciays
I(l?lll,r who rnln\e-dimelv directed his prm:ﬁeds to the Beth Smith Foundation, in honor of lan Payltor
PGA TOUR player Chris Smith who lost his wife in a car accident a few weeks ago. Caddy The Barclays:
For A Cure was humbled to know that this current and real need benefited from Scott's Lamile Villegas Seplember 03
efforts. Great job Jerry, Eric Meller, and caddy Scott Sanders! Deutsche Bank Champlonship
Soptembar 63
Deutsche Bank Championship
Septembar 03
Oeutsche Bank Championship
George Lopez October 21

Frys.com Open

TESTIMONIALS:

E the_|pharmacy

SKINCARE | BATH &BODY | FRAGRANCE MEN | Ham |
O shopBy Catsgory S | i

R CURES

Skin Care

Bath & Body \ __;.5_‘_‘?‘ - — a 501{e){3) nonprofit organization

Fragrance "'l‘_g'-'-‘i" | .

Pharmacy ___=__’? | AFC.  Extreme Weekend  Junior Team  Women Team  Men Team  RAAM  Movie Blog Shop  Calendar  Campaign
Men

The Cure Shop is a European style pharmacy locatec

Adventures For the Cure | Mission Statement

Tou

{ AFC Kission Statemeant |

PrINCETO?

(S PRINCETO?
S E.. SPORTS
{'—' —= Adventuies (e

For The Cure is a §01_ L ax-exempt noopofil organization and USA
4 -r. Cyching Club that exists to rame awareness for diabetes, to show adults and children Cefﬁﬁwn
u diagnosed with diabetes and their families how leading a healthy and active [festyle can

move you beyond your percenved hmits. and to raise funds for diabetes research

In additian to our programs and sendces, such as the Extrame \Weakend for Children with

[usbetes camps. the crganization also raises awareness and funds for other causes that the
Send Us A Donation

: bioard of deectors has sslected In the past. our efforts have suppored 1
AIDS Awareness Breast Cancer Diabetes i G\?l o
Awareness AWArenoss v

. - X )';th-sa:at'
[ Donate = | Amencan Diabates Association



Examples of ‘FOR THE CURE’ and
'FOR A CURE’ marks
not originating from the KOMEN

Waree §

The idea of “Dribble for the Cure” was first ar Mang by legendary haskethall coach Al McGuire over 30 years ago. He
founded his own *Dribble for the Cure® event, which Is still going today and is one of The largest combined BK events in the United States . His
SENT CONtINEES to Mise money for Children's Hoapital of Wisconsin and during its histony has raised over $9.4 millon for many children's hospetal
programs as well &8 the community in Miwaukee, Wisconsin,

Todary, bosh UTLA and USC hold thelr individual *Dribtile for the Cure” svénts in conjunction with th men’s baskethall programs and heod coaches
Kewin O'Nail 0t USC and Bon Howtand a1 UCLA. Both cosdhes wish 10 Daght thi sama rediton, 5 Marquette Univeesity hdas establishid, haro in
Southarn California, 100% of the: procesds from the UCLA “Dribbie: for the Cure”™ will be: spiit Matied Ch josgital UCLA and the
Podiatric Cancer Resaarch Foundation and 100% of the USC “Dribiie for the Cure” will be spift between Childrens Hospital Los Angeles and the
Podeatric {ancer Research Foundation,

Please become a part of the “Dribble for the Cure™ event a2 elther or evin both Unhversities! You will ba making a huge differencs in the lives of
children baing treated at these two cutstanding children’s hospitals and helping in the funding of reseasch to find a cure for pediatric cancer.

Clici o bo rogrston donate Click hate 10 regaster; donate

A Gignt Lecpo In Tuming. Research into Curas

Specter for the Cure - Cures Acceleration Metweork [CAN) Act
Turning Research into Cures

VY
Wee - ) _
JI (= 1bdbs ,‘,',/4 (epe Funiddgies !
L8 -
Get Meln Give Help Hibbons of Hope The DFTC Frogram About DFTC
“Life may not be the party -
we hoped for, but while we 4 c
are here we might as well p -
dance.” ,}'0 {{:Jl':f ./
- Lynne Jargan

2009 Committee Members

About Us

We are family and long-time friends
bonded to

each other in a common cause to find a
cure for breast cancer. We hope that our
unique approach will add in some small
measure to the efforts of the many
dedicated researchers who provide hope
for a cure; to the doctors, nurses, and care-takers who provide care
and comfort; and to the women and men who suffer from this deadly
disease.
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Brush Strokes for a Curf
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Strokes for a Cure is a culmination of two authentic art forms coming together as one.

Seth Simmons, a composer pianist, will perform his original compositions as fine artist “ Pt oty
Rolando Diaz paints an original art on canvas. The combination of brush strokes and TEAM
ivory strokes on the piano 1s a benefit for The Leukemia & Lymphoma Society.

IN TRAINING
A

As Diaz uses his imagination, experiences and inspiration to transform the canvas with
brush strokes and Simmons plays his original compositions, you will be taken to a ,_\a..anda

y y, April 3rd, Under Construction - Site Coming Soon
where only your imagination can stop you and anything is possible, even a cure for 2009
cancer.
Then guests will have the opportunity to take art created at the show, valued Spm, Doors open 7pm

between 56,000 to 510,000, home with them to cherish forever via silent auction. Euforia Theater -

X

Seth & Rolando have been working together for
over six years with their mains

tay show, Euforia
Live. While home is here in Dallas, they have also
performed nationally and internationally, with

highlights in places such as: g £ Randolls
AT
® The Pla t Victory Park Strike Out Prostate Cancer!
® Waldort Astoria in Mew York
® Gold & Blue DHamond Towers in South

THE CENTURY FOR THE CURE

Benefiting The Cancer Institute of New Jerseay

Home The Century for the Cure Register Donate My Account Fundraising Traming Event Detaids Contact Us X S Gl i eaal

UPCOMING EVENTS: NEWS:
New York Yankees Event September 9, 2009 Tampa Bay R
P . e are pleased fo announce Bat for the Cure will padner with On July 23rd.
Sharing a commen goal -- the New York Yankees (o Co-Sponsor @ complimentary prostale Fleid (a one-c
to eliminate can cancer screening before and during the game aganst the the Project to
coniending Tampa Bay Rays on Wednesday, Seplember 8if festing unit
2008 The Screening wil be avarlfable when ihe gales open af
4PM. Farther detalls will be made avaliable shortly In-addition 2
CANCEr recehn
5th Annual Diamonds in the Rough Golf Classic games dunng
Aot 2204




Examples of ‘FOR THE CURE’ and
e r———————eeee. ' FOR A CURE’ marks
not originating from the KOMEN

‘" Donate Now Schedule Links mmﬁ Wisconsin
About ALSA  Contsctfnfa  Sign Guestbook Chapter

7th Annual Head for the Cure
Sk Run & Walk - Kansas City

Register Today!

Sunday, August 30, 2009

The 2009 Hesd for the Cuse Sk Run & Walk st Corpoiple Wiads in
Overiand Park, Kanses {suburban Kansss City), promeses to be the
largest and most anjoystie famidy-freadly Head far the Cure svent
yel

On Sunday, Auguat 34, thousande of walkerz, runness, velanbears,
b o -~ -~ Lpansars and frents of partapants will calebrate the lives and
- legacias of indrviduals and famibes afected by brasn cancer,

RestarationSRemodeling

Bagister new by wisting the 2003 Head for tha Syrs Bk Sagiaseation

o DL

Froudly Sponsored by @

i < Listen now ta the Racin' for a Cure radio spot!

Flasde Bpresd the word about thes year's 5 and thare the abive
bink with famuly members, fnands, ruaners and work soquasbances,

Tegethes, we ans Defastrng Bramn Cancer Siep by Step!

i, el < Support Scott's Ride
ﬁ*ﬁ"ﬂ— LALS by Donating Today!

2 o
i m n’a kv Golng from the February 22nd
. - ! 7 MASCAR race in Fontana, CA to the
f' [ next race In Veegas on March 1st.
Scott will travel all 150 miles from

s s o
T Baker, CA to Las Vegas, NV by way
My of his wheelchair.

View Fiver

On our individual :
A site dedicated 1o finding
a cure for Parkinsons

Are you on a Quest for the Cure?

A
Freshpet

FOUNDATION

about the grants qranta Bark | make a
foundation advisory board | Brega { b difference

heloing heai™pers = S
throuah nutrition -

forr thve Cliare

.———'—h—.

Ralsing Money & Awareness for Canine Cancer Research
Thianks 1o everyone whi sttended Bark for Special Thanks
the Cure 21 Liberty State Park on May Gih
Bark for the Cure raised thousands of
diolisrs which will directty banefit The Freshpet® Foundation
Freshpel® Foundation in fts mission to supporters
SUPPON CANINe NUINYonal resarch in the

areas of prevenion, care and treatment of m
disEa5Es I Jogs. specfically cancer.

Make a Donation

Read for the Cure has chosen to support The Cancer
Research Society (CRS), whose mission is to fund
basic cancer research, amd specifically their new
Environment-Cancer Fund.




